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Welcome

Sandra Aberg
Head of Investor Relations
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Innovating for Profitable and Sustainable Growth

November 27,
AGENDA 15:00 — 16:30 p.m. CET

Strategy for value creation
Magnus Groth, President and CEO
Fredrik Rystedt, CFO and Executive Vice President

Trendspotting
Sahil Tesfu, Chief Strategy Officer

Innovating for happy customers & consumers
Tuomas Yrjola, President, Global Brand, Innovation and Sustainability

Innovating for best-in-class supply chain
Donato Giorgio, President, Global Supply Chain

Leveraging Al

Carl-Magnus Mansson, Chief Digital & Information Officer

Innovating for better health
Ulrika Kolsrud, President, Health & Medical

Q&A
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Magnus Groth
President and CEO

Fredrik Rystedt
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Essity — A Global, Leading
Hygiene and Health Company

156 L3
1950 cunies
48,000

employees



Three Attractive Business Areas

Health & Medical Consumer Goods Professional Hygiene
| P ai 21 . k.8

Holistic health and medical Personal and home hygiene Hygiene management
solutions along the for all stages of life solutions for a broad set of
continuum of care commercial applications

32929 eSSity Essity Innovation Webcast November 27, 2023



Strong Brands Trusted by A Billion
People Every Day

TENA Jibero




Higher
Market Shares

>00%

Last 3 years

#1 or #2

~90%

of branded sales

#1

>00%

of branded sales

Leading where we choose to play

Source: The information has been compiled by Essity for presentation purposes based on data taken from external market sources including but not limited to retail audit companies, Price Hanna Consultants, SmartTRAK, Fastmarkets RISI and national macroeconomic data.

€9 =
eeea9 eSSIty Essity Innovation Webcast November 27, 2023

8



our

Be the undlsputed global
leader In hyglene and health
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Long-term Portfolio Direction

Health & Medical Professional Hygiene

Consumer | Personal
Tissue | Care

Consumer Goods



How to WIn

Brand
People Building and
Innovation

Operations

Sustainability

November 27, 2023
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FINANCIAL
TIMES

statista %a

LEADER IN

DIVERSITY
2021-2024

Essity Innovation Webcast
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PLATINUM_-
2023
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Sustainability
Rating

ESG RATINGS

W

CCC |

BBB | A

AA

FORESTS

Housahald Hroducts

Sustainability
Yearbook Member
S&P Global ESG Score 2022

S&P Global (39 Sustainable1
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Clear Long-term Financial Targets and
Capital Allocation Priorities

Annual sales growth?

Average sales growth
+6.6% 2015-9M 2023

Adjusted return on
capital employed?

Adjusted ROCE has increased
from 8.4% in Q3 2022
to 14.6% in Q3 2023

1 Including organic sales growth and acquisitions

2) Ex

cluding items affecting comparability

Essity Innovation Webcast

>17%

by 2025

Maintain
a solid

Capital structure

investment

Baal long-term rating from grade rating

Moody’s and BBB+ from S&P

Dividend

Long-term
Dividend policy aiming for J

stable and rising dividends
Dividend +26% 2018-2022

stable and rising
dividends

November 27, 2023 14



Back To Strong Sales and Profit Trajectory

Net Sales

Adjusted EBITAD

SEKbn 156.2

129.0
1185 121.8 121.9
109.3
085 101.2
880 ‘\ “\ ||

2014 2015 2016 2017 2018 2019 2020 2021 2022 9M 2023

Q32023

Q22023

Q12023

Adjusted

SEKbn

17.6
15.8
134 159 1.7 931

12.0 Q3 2023

10.6

9.5
Q22023
Q12023

2014 2015 2016 2017 2018 2019 2020 2021 2022 9M 2023

Sales Growth? +6% +6% +7.5% +5.0% +4.5% -1.8% +4.5% +17.7% +9.8% EBITA Margin?10.8% 10.8% 11.8% 12.3% 10.9% 12.3% 14.5% 11.2% 8.4% 11.0%

D Excluding items affecting comparability
2 Including organic sales growth and acquisitions

€9
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Roadmap to Financial Targets

Annual Sales Growth?)

LSt RKTNVE
fffffffffffff

Current Sales Strategy Plan

1 Including organic sales growth and acquisitions



Roadmap to Financial Targets

Adjusted Return on Capital Employed?

Structural
Efficiencies
Commercial
Excellence

Initiatives

Q32022 Q42022 Q12023 Q22023 Q32023

1) Excluding items affecting comparability

e L
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The Financials

of Innovation
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Innovation Driving Profitable Growth

Organic Net Sales Growth

LSt RKTNVE

Required

Gr_ovyth Innovation
Existing Growth
Portfolio

Current Sales Strategy Plan

e L]
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R&D Allocation — Supporting High-Yield Growth

Operating Return and Growth?)

|2
N
\\,\,USTR A
Return
Increase Star Value
Growth Creator
@ -
o
|
|
|
Expand Margin Value
& Turnover Destroyer
Growth

1) Adjusted Operating Return on Capital Employed and Volume/Mix growth

€9 H
eeese GSSIty Essity Innovation Webcast

R&D Investment

% of sales by category
(Average 2019-9M 2023)

Consumer Tissue
Baby Care

Feminine Care
Incontinence Products
Medical Solutions

Professional Hygiene

November 27, 2023
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Increased Investments in A&P and R&D

Coosm) |

SEK 10.9bn

SEK 7.0bn
R&D

A&P

2017 2018 2019 2020 2021 2022 2023 FC



Investing in Bigger Bets

Sales per Innovation Number of Innovations
EURmM 35
29 I 25

2021 2022 2023 2021 2022 2023

e o
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Measuring
Innovation

dailies

Success = Eda
0004 N
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Strong Mix Development

Average Mix

+0.8%

2017 — 9M 2023

1.1%

1.0%

0.9%
I ] ] I

0.9%
0.7%

2017 2018 2019 2020 2021 2022 9M 2023
62699 eSSity Essity Innovation Webcast
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Increased Gross Margin

Innovations vs Current Assortment

+3.8%
+3.5%

+2.8%

2019 2021 2023

€9 H
ego eSS|ty Essity Innovation Webcast
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Superiority

Share of Net Sales with Superiority

62%
56%

40%

2020 2023




Sustainable Solutions
INntimawear

by

Share of Sales from Innovation

/6%

68%

PERIOD
UNDERWERAR

COTTON
WASHABLE & REUSABLE
PROTECTION

64%

59%

L3I
$44

MODERATE-

HEAVY FLOW
2020 2021 2022 Q3 2023 NZIRITEC S
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Innovation and Brand Strngt
through Acquisi

Zalas
ilia COACH. | ZONAS' | ELASTIKON' o Legacy
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Innovating for
Happy Customers _
& C onsumers E.
Tuomas Yrj6la

President, Global Brand, 45
Innovation & Sustainabilitys

Essity Innovation Webcast



) Global Brand Innovation
ré" and Sustainabllity

Business Areas

Global Supply Chain

e
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Global ‘
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Innovating to Solve
Unmet Needs

= Grow the core
= Expand categories

= Accelerate sustainable Superior
solutions Consumer

Xperience

Q 4
egegs eSSIty Essity Innovation Webcast > : November 27, 2023 33



Superiority = Product & Brand

% Consumers “Definitely Would Buy”

Unbranded (Blind Test) Brand & Product
76%

56% 5506

Essity Competitor Competitor Essity Competitor Competitor
Product X A B Product X A B

Source: In-Home Use Test - Oct ‘23

€9 H
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What Does Superior
Look Like?

50%LONGER ROLL'

e

4.85/5 rating

Retailer Websites

* Kk ok kX

This was a great product. Loved the fact these are
smaller sheets when tearing off and with the roll being
tubeless. Both are great for the environment.
Quality is much better than other brands and found
it to be very absorbent. Definitely recommend !

— UK Consumer May 23

Q\,EX\SHE_E TS

_— hat you use
L Jou cnoose A i

L]
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1%

Organic Sales

Growth 11
9% 0%
CAGR of net sales
2017-Q3 2023%

A
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Grow the Core
Tork PeakServe with 20+ patents

More capacity?

on the market?!

®» O

Cut refill
time in half?

-

Compression of towels

1) Compared to competitor’s longest roll towel in North America 2) Compared to Tork Universal refills and folded towel dispenser November 27, 2023 38




Grow the Core
T akServe System

Net Sales

SEK

>1bn




¢Disfrazas los olores
en el bano?

Mejor usa Regio




Jibero
touch

“Thanks to these
diapers, we have really
leaks upthe back r:ll":. -

want it to more sizes”

NEW!
| CAPTUREPOCKET™

Pocket that helps prevent
messy leaks in the back.

November 27, 2023
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Expand Categories

Significant Growth opportunity

* 1in 4 men over 40 experience urine leakage
 1in 10 men use a product

TENA Men Category growth formula:

* No.1 Brand trusted by Men

« Superior re-usable and disposable solution
« Demystifying advertising

L]
ego eSS|ty Essity Innovation Webcast

100% DISCREET

DESIGNED FORMEN |““~«§f]

PROTECTS
LIKE TENA

100% DISCREET
DESIGNED FOR MEN

PROTECTS
LIKE TENA

\TENA\

MEN

uuuuuu
060

November 27, 2023 42




TENA Men

Sales Growth

+15%

CAGR
2017-Q3 2023

€9 H
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Accelerate Sustainable Solutions

3RS

Essity Innovation Webcast

WASHABLE
ABSORBENT UNDERWEAR
CULOTTE ABSORBANTE LAVABLE

WASCHBARE SAUGFAHIGE UNTERWASCHE

HIPSTER xl1

TAILLE BASSE

SE
DESINTEGRA
EN MENOS DE 1 ANO*

November 27, 2023
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Portfolio of Growing and Trusted Brands

EUR >2bn EUR >1bn EUR <0.5bn
7 @ c(,bero
Actl move KnNIX
Mmodibodir TOM

OOOOOOO
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4 Donato Giorgig

~ President, Global# ppIyChain.




Leading End-to-End Supply Chain

Now and In the Future

Manufacturing and Engineering Planning and Customer Fulfilment

Value TPM Digitally
Creation | Care Industry Enabled
End-to-End 4.0 Planning

: Product The
Responsible : :
S Innovation Transportation
0 Platforms Hub

es g Xt ’
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Product Innovation Platforms

Incontinence Pants Platform Coreless Tissue Platform Tork Peak Serve

- ; v —

e L]
€es eSSIty Essity Innovation Webcast November 27, 2023 49



Leading End-to-End Supply Chain

Now and In the Future

Manufacturing and Engineering Planning and Customer Fulfilment

Value TPM Digitally
Creation | Care Industry Enabled
End-to-End 4.0 Planning

: Product The
Responsible : :
S Innovation Transportation
0 Platforms Hub
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Leading End-to-End Supply Chain

Now and in the Future

Manufacturing and Engineering Planning and Customer Fulfilment

Value TPM Digitally
Creation | Care Industry Enabled
End-to-End 4.0 Planning

: Product The
Responsible : :
S Innovation Transportation
0 Platforms Hub
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End-to-end Digitally Enabled Supply Chain

Planning
Control
Tower

Transportation Logistics
Smarthub Operations

Machine Learning to Improve our Demand Signal Capture

Digital Transportation Operation Suites for a better customer experience

Supply Planning Integrated Data Flows

e L]
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Leading End-to-End Supply Chain

Now and in the Future

Manufacturing and Engineering Planning and Customer Fulfilment

Value TPM Digitally
Creation | Care Industry Enabled
End-to-End 4.0 Planning

: Product The
Responsible : :
S Innovation Transportation
0 Platforms Hub
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Leading In Environmental Sustainability

Alternative Fiber Geothermal Green Electricity

Fossil Fuel Free Hydrogen Produced
Production Tissue

€9 H
eeees eSSIty Essity Innovation Webcast November 27, 2023
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We Are Making This Happen

Essity and Voith develop
groundbreaking concept
for sustainable tissue
production

= CO,-neutral tissue production

» Reduced freshwater consumption
by 95%

» Reduced energy consumption
by up to 40%

€9 =
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Leading End-to-End Supply Chain

Now and In the Future

Manufacturing and Engineering Planning and Customer Fulfilment

Value TPM Digitally
Creation | Care Industry Enabled
End-to-End 4.0 Planning

: Product The
Responsible : :
S Innovation Transportation
0 Platforms Hub
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Innovating
for the...

Essity Innovation Webcast




> Rs10\Y

people
suffer from
Lymphedema

—ACARER

Mild & Moderate
Lymphedema
represents

85%0

of patient group

=—

e



Compression

+12%

Organic Sales Growth
OM 2023 vs 9M 2022

¢




1.6%

of population have
Chronic
Wounds

Billions

suffer from
Injuries and
wounds




Sorbact

>20%

Organic Sales Growth
OM 2023 vs 9M 2022

bvember 27, 2023 65



Incontinence
Products

Health Care

+1.7%

Mix Contribution
to Sales
OM 2023 vs 9M 2022




>400M

people worldwide
suffer from

Incontinence

11in 3

woman +35 years

1In4

men +40 years

-



Best Individual Care and
Best Use of Avallable Resources

Wide range of
TENA products

Training and
Support

TENA SmartCare

Digital Solutions TENA Tools

Essity Innovation Webcast



1In5

providing care for
a loved one

of all people will
become caregivers
- at some point in
their lives

. & . ..‘ I :
~’ & -d
. _’w Novemberg7, 2023 69
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Torwald's profile
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/ Appointrnent Appointment
O B / / Karolinska Hospita|

Torwalg’s home
® 9:00 am - 11:30 am

| &
4 laSt® / Today's Medication
U

Blood glucose
‘ X
/ 8.05 am
Bisopro|o|
®
Delta-Cast
S @ @ @ 2023
Calendar Medl'cation To-do Notes —
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Essity Innovation Webcast

Your Bladder
Last update 16:28

Current status

50%

Medium

Your Sensor
Connected 3 - 91% battery

Check Placement
D 50%

\ _[ﬂl - Startsensor

)
erview History

a
Dimgpy,
\Carg

November 27, 2023
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all in one place)’
Vi

Get started

Innovating to strengthen the core Innovating to expand

for accelerated profitable growth

o
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Every day our brands care for the hygiene and health
of a billion people across 150 countries.
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Magnus Groth
President and CEO
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This presentation may contain forward-looking statements. - j
Such statements are based on our current expectations & bero,
and are subject to certain risks and uncertainties that '
could negatively affect our business. Please read our most
recent annual and sustainability report for a better
understanding of these risks and uncertainties.
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